Use your local media 
Local media can be extremely useful in highlighting your campaign to a wider audience. It can influence key decisions made by a range of people including local councillors, MPs, businesses and even help persuade public opinion. 
Timing is important here. Think about why the local newspaper would want to feature your campaign. Has something happened locally which means they’ll be more likely to cover your issue?

Present your information in a clear and concise way. This will make it easier for people to remember the important talking points and to get them across in the media. 
Give them a ring or send them an email telling them about your campaign or story. If you send information by email, follow it up with a phone call. 
Journalists are very busy with hundreds of emails and phone calls every day. So always be prepared and have your key points ready to explain about why your issue is relevant to them. 
Try to know the deadlines for the media you're contacting, for example if the newspaper you're contacting is printed on a Thursday, don't contact them on Wednesday afternoon and expect to get something in that week's paper. 

Speak for yourself not for RNIB

With all media work, remember you are speaking for yourself. You are never speaking on behalf of RNIB, unless otherwise agreed specifically in advance. Only named RNIB spokespeople - staff within the organisation - can speak on behalf of the organisation and even then they have to be fully briefed in order to deliver consistent messaging.
Get to know your local media 

Get to know your local papers - both hard copy and online - and radio stations. Find out if they are interested in your issues, and if there is a particular journalist that usually focuses on those kind of topics.  
Also see if the newspaper or radio covers certain issues on certain days. Sometimes they have regular features, e.g. Monday is health day or Tuesday education etc. If your issues fit in with this, make a note of the journalist's name and contact them two weeks in advance to see if they'd be interested in your issue.
Consider:

· Could you write a Letter to the Editor to get your point across?

· Do you need to check any facts with RNIB before contacting the media?

· If you have any ideas that might make a nice photo story, feature article or campaign stunt - discuss it with your Regional Campaigns Officer

We can help and support 
Don’t forget we can work with you to get press coverage. 

Contact your Regional Campaigns Officer for advice and support, and they can consult an RNIB press officer if needed. 
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